MAIN   PROBLEMS  IN  WORLD  LITERATURE

the individual, the prospect is uncertain, and, in many cases,
discouraging. For the race, it is far less dismal. We are not
faced with intellectual starvation.

Not that the present chaotic state of affairs should be ac-
cepted as final. In all fields, we are substituting forethought
for the haphazard processes of nature: we no longer rely, for
example, on the wild rubber plant of the Amazonian jungle.
The situation, we believe, could be improved in two distinct
ways. Both of them would involve the resumption of conscious
leadership by organized minorities. The first would be to make
the book trade more purposive: a deliberate development, not
exclusively a gamble. The second would be to evolve non-
commercial methods of selecting and distributing books.

At present, publishers are intelligent, publishing is not. We
have it on its own admission that, even when it is successful, it
does not understand its own business. The element of chance
can never be fully eliminated 5 still, it could be reduced in a
very large measure, through a thorough study of collective
psychology: we need research institutes in the formation of
public taste. The first result of such work would be subtler and
more effective advertising: the kind that would emphasize defi-
nite points, instead of being satisfied with superlatives, ex-
clamation marks, and boasts about enormous sales. The second
result, and, from our point of view, by far the more important,
would be to establish a proper discrimination between the vari-
ous publics. Public taste is not a homogeneous entity 5 there
are minorities that would prove a very profitable market, if
they were rightly approached. In all lines of business, there is
a limited but valuable "quality trade" 5 it should exist also in
literature. Out of sixty million potential readers in the United
States, it should not be impossible to reach the ten thousand
who might appreciate the less obvious aspects of art. The ob-
jection is that, as a rule, the "quality trade" is sharply defined
by prices^ the better automobile is the more costly 5 whereas the
literary elite cannot afford to buy books more expensive than